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ABSTRACT 

 
In the rapidly changing global economic scenario, tourism is considered to be one of the 
largest and fast growing industries. The occupation of tourism is providing very useful and 
fruitful avenues especially to those people who are engaged in tourism activities because 
through this smokeless industry, they are not only enhancing their standard of living but also 
generating income and employment opportunities. In the contemporary era of globalization 
and industrialization, the whole world has shrunk into a global village. The tourism has 
played a very decisive role to transform the world into a globalized economy where all 
nations can exchange free trade and culture and share their interest of mutual benefits based 
on tourism industry. India is one of the major destinations of the foreign tourists particularly 
the state of Tamil Nadu which has a rich cultural heritage among the Indian states.  All over 
the world, the tourists are visiting it due to its climatic, scenic beauty and ecological 
resources. The statistical figures reveal that major lion shares of total tourist’s arrivals both 
foreign and domestic are coming to Tamil Nadu. For instance during 2005, the percentage 
share of domestic tourists was recorded around 11.3% out of the share of ten major states. 
According to the tourist statistics of Tamil Nadu, the t   otal number of domestic tourist 
arrivals had gone up from 32.33 million in 2005 to 39.51 million in 2006 to 50.65 million in 
2007, while foreign tourist arrivals had increased from 1.18 million in 2005 to 1.35 million 
in 2006 to 1.75 million last year. The major centres of tourist attraction in the state are 
Chennai, Kanchipuram, Mahabalipuram, Trichy, Pondicherry, Thanjavur Madurai, 
Rameshwaram and Kanyakumari. The research paper deals with the analysis of tourism 
potential of Tamil Nadu state and to highlight the significance of various tourist places 
especially Kanyakumari. The research paper also encompasses people's perception regarding 
the tourism and to assess the impact of tourism on various developmental activities.  The 
paper suggests important measures to promote the tourism in the state of Tamil Nadu and to 
tap its potential properly. 

Key Words: Tourism, Smokeless industry, Global village, Globalized economy 
Industrialization 
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INTRODUCTION 
In the rapidly changing economic era of 
globalization and industrialization, tourism 
sector has emerged as one of the world’s 
largest industries. The concern on Tourism 
and development has assumed phenomenal 
significance at global, national and local 
levels. Tourism is the economic activity 
which provides services to the tourists 
including a whole gamut of activities like 
transport & hospitality; guide and travel 
services; travel publication and writers; arts 
and crafts, etc. In the present era of 
knowledge and innovations, the whole world 
has shrunk in size and all has happened 
because of spectacular advancement in the 
fields of travel and tele-communication.1 
Consequently the globalised economic order, 
there is now free exchange of trade and 
culture among the countries of world. In fact, 
tourism is an emerging pertinent industry and 
it is considered a major engine of economic 
growth in various parts of the globe 
especially in the Asia- Pacific region 
including certain countries of Europe and 
South- East Asia. Several countries of the 
world have transformed their economies 
particularly, certain small countries of 
Europe like Switzerland followed by some of 
the South-East Asian Countries mainly 
Singapore, Malaysia, Thailand, Mauritius, 
South-Korea, Japan and Sri Lanka using their 
tourism potential the fullest. Its output is 
very fruitful because tourism possesses a vast 
employment opportunities of diverse kinds 
from the most specialized to the unskilled 
lion share population of human society.2,3 
Actually, the word Tourism is derived from 
the word Tour which implies a journey in 
which one returns to the starting point. In 
simple terms, it may be defined as the sum of 
phenomena and relationship arising from the 
travel and stay of tourists at a particular place 

for duration of at least 24 hours. In case of 
study area, tourism possesses a huge 
potential and requires greater public 
attention. Throughout the entire state, in the 
last couple of years, it has been observed that 
the tourism is emerging as one of the fastest 
growing industries.4-6 

OBJECTIVES 
 To provide current facets of Tourism in 

the state. 
 To estimate the future potential and 

prospects for tourism development in the 
state. 

 To understand the people’s perception 
regarding the tourism and an impact 
assessment of tourism on environmental 
and other developmental activities. 

 To suggest the model (plan) for the 
optimum utilization of tourist resources. 

METHODOLOGY 
Database  

The research study includes both the primary 
and secondary data sources. The major data 
and information pertaining to the research 
study have been collected from the 
secondary sources. The main sources of 
secondary data were ministry of Tourism, 
Govt. of India including the Dept. of tourism 
& culture, Govt. of Tamil Nadu and its 
related departments. Apart from that the 
primary data has also been collected at 
micro-level by selecting the Kanyakumari 
Town as the case study.7,8 To get the all sort 
of information’s regarding tourism, its 
impact on various phenomena and to know 
the tourist people perception behaviour in 
detail, a structured questionnaire was 
prepared on the basis of random sampling. In 
total 150 respondents have been interviewed   
by visiting personal survey of the town. All 
relevant and pertinent information’s have 
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been collected of assembled to know the real 
facts of tourism and its related activities.9-11 
Moreover, intensive literature related to the 
study area and its concerned resources have 
also been collected and consulted to 
understand the issues related to tourism and 
its further possible impacts from different 
perspectives. Lastly, all the data has been 
analysed by applying various statistical 
methods and techniques, for instance, 
circular diagrams, comparative bar diagram 
have been used including some maps and 
table have also been prepared to depict the 
major tourist’s areas, historical places, hill 
station as well as their spatial location. 
Likewise tourist potential areas have also 
been analyzed and highlighted with the help 
of map, chart and table including all other 
related relevant information’s to understand 
the extent and magnitude of the existing 
problem.12,14,15 

RESULTS AND DISCUSSION 
Global tourism scenario 
Globally, tourism possesses a very pertinent 
place in the economies of both developed 
and developing countries.13 Tourism has 
become the world largest exporting industry. 
In the year 2003, according to the World 
Tourism Organization, about 694 million 
tourists travelled internationally and spent 
about US $ 514.4 million. Tourism sector 
accounts for the 13 per cent of the total 
World exports. In the same year (2003) 
International tourism receipts represented 
approximately 6 per cent of the World-wide 
exports of goods and services (as expressed 
in terms of US $). When considering service 
exports exclusively, the share of tourism 
exports increases to nearly 30 per cent. 
Around 6 per cent of World’s working 
population is employed in tourism Industry. 
According to an estimate about 11 per cent 
of global gross domestic product (GDP) 
comes from tourism. International tourism 

flows across frontiers is about 762.5 million 
in the year2004 where as the domestic 
tourism flows are estimated to be 10 times 
greater. It comprises different sectors 
including lodging, boarding, transportation 
and entertainment. Precisely, it may be stated 
that tourism is an outcome of the rapid 
urbanization and industrialization, speedy 
change in life style of people’s, standard of 
living, technological advancement and 
income followed by changing global view of 
growing fascination towards a culture of 
leisure. 
The international tourist arrival across the 
world as a whole has been noticed an 
increase since 1951. The incessantly rise has 
been very much appreciable and enthusiastic 
which is highly expanding and sprawling in 
all directions from east to west and north to 
south and contributing to one of the world’s 
largest industry which is playing a decisive 
role in order to strength the world economy .  
The associated figures depict that there were 
29 million tourists in 1951 which has reached 
up to 200 millions in 1981, 550 million 
during 1995, about 668.8 million in 2003 and 
more than 762.5 million during 2004 (Table 
1). So, the tourist numbers has increased 
manifolds over a period of last 50 years. It 
could be claimed that if the same trends of 
phenomenal increase of growth rate 
remained continue the gigantic numbers 
would as much as 1000 million by 2011 
A.D., by which time tourism would become 
perhaps the world’s largest industry leaving 
behind the present top world oil industry 
with highly returned economic growth rate. 
Therefore, keeping in view the global 
importance of tourism, the United Nations 
General Assembly in December 1998 
declared the year 2002, the “Year of 
Ecotourism”. 
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The international tourist arrival in India in 
the year 2004 were 34,57,477 as compared to 
27,26,214 in 2003 registering an increase of 
26.8 per cent (Table 1) out of 762.5 millions 
world tourist arrivals in 2004.  

The latest statistical figures reveal that the 
number of foreign tourist has increased 
above the expectations and approximately 
5.08 million tourists arrived in India 
particularly in 2007 and it was expected to 
touch the figures up to 10 millions in 2010. 

Table 1 : International tourist inflow worldwide during 1995-200421 
 (Fig. in Millions)  

Region 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 

World           
Arrivals  550 597 618 627 652 687 684 703 668.8 762.5 
% Annual 
Change  

-- 8.5 3.5 1.3 4.1 5.4 -0.5 2.7 -1.5 10.7 

Africa           
Arrivals  20.0 21.8 23.2 24.9 26.2 27.4 28.3 29.1 30.6 33.2 
% Annual 
Change  

5.8 9.0 6.4 7.3 5.2 4.6 3.3 2.8 3.9 8.2 

Americas           
Arrivals  109 115.2 117 120 122 128.0 120 115 113.1 125.7 
% Annual 
Change  

3.8 5.9 1.2 2.5 2.3 4.7 -6.1 -4.4 -3.1 11.1 

Asia and the 
Pacific 

          

Arrivals  86 93.4 93.1 93.2 103 115 121.1 131 119.6 152.9 
% Annual 
Change  

6.1 8.6 -0.3 0.1 10.1 12.4 5.0 8.4 -8.8 27.8 

Europe           

Arrivals  322.3 354 371 374 381 393 391 400 395.9 415.2 
% Annual 
Change  

-3.7 9.7 4.9 0.7 1.8 3.2 -0.5 2.3 -0.6 4.9 

Middle East           
Arrivals  14 13.3 14.3 15.1 20.5 24.0 23.6 27.6 29.6 35.6 
% Annual 
Change  

22.5 -2.2 7.5 5.6 35.8 17.1 -1.7 16.9 3.2 20.5 

India           

Arrivals  2.1 2.3 2.4 2.4 2.5 2.6 2.5 2.4 2.7 3.5 
% Annual 
Change  

12.6 7.7 3.8 -0.7 5.2 6.7 -4.2 -6.0 14.3 26.8 

Share of India 
(IN %) 

0.39 0.38 0.38 0.38 0.38 0.39 0.37 0.34 0.39 0.45 

Source : World Tourism Organization  
Behind this successful story, there are 
number of unique factors due to which India 

has attracted the maximum tourist from all 
over the world. The Ministry of Tourism, 
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Govt. of India has launched various 
campaigns to raise the number of tourist 
coming to India for instance “Incredible 
India”. Moreover, as per the ministry 
sources, the country has also got a golden 
opportunity by hosting the “Commonwealth 
Games” 2010 in Delhi to promote tourism 
industry. This mega event (Games) has also 
given a good chance for “Indian Hospitality 
Industry” to provide all good facilities to the 
coming tourist, guests, dignitaries who are 

travelling to India to witness the success of 
games as well as to visit the tourist’s places. 
The Govt. of India particularly the Tourism 
ministry has spent approximately Rs. 275 
crores on the campaign “Incredible India”.  
The foreign exchange from tourism was $ 
10.73 billion in 2007 and was expected to 
assume the turnout figures around $ 20 
billion by 2010.  However, the share of India 
has risen to 0.77 per cent since 2004    
(Table 2). 

Table 2: Share in India in the world tourism receipts (1991-2004) 

Year World travel receipts 
(US $ Billions) 

Travel Receipts in India 
(US$ Million) 

Percentage Share 
of India 

1991 276.9 1861 0.67 
1992 315.4 2126 0.67 
1993 321.9 2124 0.66 
1994 354.9 2272 0.64 
1995 405.3 2583 0.64 
1996 436.5 2832 0.65 
1997 439.7 2889 0.66 
1998 442.5 2948 0.67 
1999 457.2 3009 0.66 
2000 477.0 3168 0.66 
2001 463.6 3042 0.66 
2002 474.0 2923 0.62 
2003 514.4 3533 0.69 
2004 622.0 4769 0.77 

Source :  1 World travel receipts - World tourism organisation21 2. Travel receipts in India - 
Reserve Bank of India 
Tourism scenario in India 
In case of India, recently tourism has been 
given the status of industry, keeping in view 
that it could be an accelerator to economic 
growth with fruitful output.   

In India, in the year 2004, about 550 million 
domestic tourists visited various tourist 
locations compared to 236 million in 2001.  
In 2004, 62 million Indians visited abroad as 
tourists.  
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India’s share in the world tourism is noticed 
merely 0.44 per cent in 2004 compared to 
0.37 per cent in 2001 and it has rose up to 
0.77 in 2004.  
Foreign Tourist Arrival (FTA’s) rose from 
3.46 million in 2004 to 5.08 million in 2007. 
India, especially the state of Tamil Nadu has 
abundance showcase to the world due to its 
rich culture and heritage. Consequent to the 
advent of globalization, the Indian tourism 
industry has emerged as the proverbial 
“Golden Goose” laying gold eggs for our 

country which is mainly contributing to 
strength and flourish the existing economy. 

India has witnessed the highest growth rate 
during 2003 and 2004 with regard to pouring 
foreign tourists i.e. registered 14.3 per cent to 
26.8 per cent growth rate (Table3). Last year 
growth rate (2004)was highest in comparison 
to rest of the years since 1951. Keeping in 
mind, the annual growth of tourist- inflow, it 
has been predicted that India could be one of 
the world’s “foremost tourist growth centres” 
in the coming decades. 

Table 3 : Foreign tourist arrival to India 

Year Number % Change 
1951 16829 - 
1960 123095 24.7* 
1970 280821 8.6* 
1980 1253694 16.1* 
1990 1707158 3.1* 
1991 1677508 -1.7 
1992 1867651 11.3 
1993 1764830 -5.5 
1994 1886433 6.9 
1995 2123683 12.6 
1996 2287860 7.7 
1997 2374094 3.8 
1998 2358629 -0.7 
1999 2481928 5.2 
2000 2649378 6.7 
2001 2537282 -4.2 
2002 2384364 -6.0 
2003 2726214 14.3 
2004 3457477 26.8 

  *Average annual growth                                             Source: Bureau of immigration 
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In the last four decade, Indian tourism has 
registered on average annual growth of 
above 6 per cent. The sector was also lowly 
placed among plan priorities. Indian tourism 
industry is among one of the three largest 
foreign exchange earners with the least 
litigate factor. The industry proved as one of 
the highest retention ratios in the world. 
Apart from that tourism also creates an 
ample opportunity for employment 
generation. It is estimated that tourism 
accounts 8.2 per cent of the global 
employment. The Industry has very high job 
generation potential, estimated direct and 
indirect employment during 2003-2004 is 
20.45 million (direct) and 27.81 million 
(indirect) employed. In 2001-02 direct 
employment in the tourists sector was 
estimated to be 18.52 millions. India 
received around 3.36 million visitors while 
overseas travel is estimated at 6.7 million 
people in 2004. 
With the increment in the influx of tourists 
from various destinations, there arose an 
unimaginable spurt in the commercial 
activity. It provides an ample opportunity for 
the government of a nation to generate 
valuable foreign exchange and channelize it 
for the development of their country’s 
economy and further betterment of their 
citizens. The major aim is the urgent need of 
the tourism industry to attract both the 
domestic as well as foreign tourists by 
making their journey safer, smoother and 
economical. 
About 2.4 per cent of working population of 
India is engaged in tourism and from this 
smokeless industry indirect employment is 
50 per cent higher. In case of India, tourism 
is considered as the 3rd largest foreign 
exchange earner. About Rs. 1 million 
invested in tourism creates 47.5 jobs 

compared to 44.7 in agriculture and 12.6 in 
manufacturing. According to an estimate the 
average length of stay of foreign tourist in 
India is 31 days. Tourism is the largest 
service industry in India, with a contribution 
of 6.23 per cent to the national GDP and 8.78 
per cent of the total employment in the 
country. India witnesses more than 5 million 
annual foreign tourist arrivals and 562 
million domestic tourists visit. The tourism 
industry in India is generated about US $ 100 
billion in 2008 and that is expected to 
increase to US $ 275.5 billion by 2018 at a 
9.4 per cent annual growth rate. 
Tourism scenario in Tamil Nadu  
study region19 

The study region is located in the down south 
part of peninsular India predominantly in the 
extreme South-Eastern part of country 
consisting of 32 districts surrounded by 
Andhra Pradesh in the North, Karnataka in 
the North-West and Kerala in the west and it 
is also surrounded by the Bay of Bengal in 
the East, Indian Ocean in the extreme South 
and considerable part by the Arabian Sea in 
the west (Map 1). Geographically, it extends 
from 8o 5' to 13o 35' north latitude and from 
76o 15' to 80o 20'  East longitude.  It consists 
of an area of 1, 30,058 sq. km and it is 
inhabited by 6, 24, 05,679 persons according 
to the 2001 census. The state has a credit to 
have 18 sea ports (3 major and 15 minor) 
followed by 5 Airports, out of which 2 
International and 3 domestic airports (2007-
2008). The state also comprises about 1070 
km. long spectacular coastline which is one 
seventh of the country’s total coast line. The 
coast line has 83 sugar white bays and sun 
drenched beaches. Marina beach of Chennai, 
longest beach in India and is the second 
largest in the world.  
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Map 1: Location Map of Tamil Nadu (INDIA) 
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The study region is one of the most 
fascinating tourist destinations of not only in 
India but all over the world. It is known for 
its exceptional scenic beauty and unique and 
rich cultural heritage. The state has always 
been synonymous with Tamil peoples and 
Tamil culture. It is famous for being the 
home to variety of social groups of India. 
The people of state are unique in their simple 
and peaceful life styles and have beautifully 
retained their own culture and tradition for 
centuries. The tourism has flourished in this 
region due to its ancient heritage. In fact, 
Tamil Nadu state is one of the oldest states of 
India and also known as the “heart of rich 
Dravidian culture” which has its glorious 
and distinctive history. Moreover, the state is 
also renowned for its traditional, classical 
arts such as “Carnatic Music” and “Bharat 
Natyam” Dance. The people of the state by 
and large lead a very relaxed and peaceful 
lifestyle with great wisdom and tolerance. 
They have deep interest in music, dance, 
literature, dress and food. They are great 
lovers of festivals, food and nature. The 
unique and common characteristic of the 
people is their tourists-friendly behaviour 
and attitude as a result throughout the year 
predominantly during the months of 
December and January; tourist places of the 
state are always remained overcrowded with 
foreign and domestic tourists. In addition to 
its unique culture and traditions, coupled 
with its varied topography, has also made the 
state as one of the popular tourist 
destinations in India.17, 18 
The ancient temples, beautiful coastal 
beaches, fascinating falls, picturesque hills, 
natural scenic beauty, historical and heritage 
places, spectacular monuments, and diverse 
type of ethnic groups & existing unity among 
them, festivals, rituals, art and culture of the 
State attract travelers not only from India but 

from all over the world. Undoubtedly, the 
state and its various tourists’ centres are most 
important destinations’ including its coastal 
region has a great potential for tourism 
development.14,15 
Virtually, the  state and its various regions 
have great potential for the promotion and 
development of various types of tourism via 
(i) Eco-tourism, (ii) Heritage tourism, (iii) 
Cultural tourism, (iv) Recreation tourism, (v) 
Adventure tourism, (vi) Industrial tourism 
(major theme park and attractions), (vii) 
Gaming, (viii) Medical tourism, (ix) Rural 
tourism, (x) Responsible tourism, (xi) 
Leisure tourism, (xii) Pilgrimage tourism, 
(xiii) Heritage Tourism, (xiv) Business 
tourism, (xv) Culture tourism, (xvi) 
Educational tourism, and (xvii) Sports 
tourism. 
The major and important tourist 
developed places of Tamil Nadu 
The issue of tourism development and its 
promotion is very significant as far as the 
Tamil Nadu state is concerned. In the 
changing economic global scenario, the 
Govt. of India and state govt. have 
understood the importance and significance 
of tourism industry. In case of the state, 
tourism has developed more easily like other 
already developed states [Kerala, Andhra 
Pradesh, Karnataka, U.P., Goa, Rajasthan 
and H.P.]. Being the strategic location of the 
state, surrounded by the Bay of Bengal, 
Arabian Sea and Indian Ocean and 
Southernmost state of Indian peninsular.16 

Keeping in view the area of largest coastline 
with full of beautiful beaches and spectacular 
ancient temples, waterfalls, hill station and 
rarest picturesque hills, the tourist are now 
choosing Tamil Nadu as their best choice of 
tourist destination. The region has also 
become now the major tourist hub of not 
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only India but almost all foreign tourists. 
Hence, it has become the first choice for 
millions of tourists over the years being well 
connected to air, train, and road including 
ports to all the major cities of the country as 
well as important cities of world that is why 
maximum tourists are choosing Tamil Nadu 
as their best choice of tourist destination. 
Secondly, the whole state has the distinction 
to consist of the vast coastline and possessing 
large number of tourist centres particularly 
pilgrim’s oriented tourist centres in India. 
Thirdly, the whole of the shoreline of at least 
1074 km in length is dotted with lot of 
beautiful and peaceful beaches which 
psychologically attracts maximum number of 
tourists from all part of the globe.  
The best features of the entire coastal region 
is that here the tourist can find the beaches 
ranging from isolated ones to crowded ones. 

These all beautiful beaches and splendour 
hill stations of the state offer peace and 
solitude to those tourists who want to relax 
for some time far away from the busy life of 
metropolitan cities. That is why, due to these 
selected and important reasons, maximum 
tourists both foreign and domestic; choose 
Tamil Nadu as their best tourist destinations 
to visit and enjoy their holidays and to live 
peacefully in lap of nature. As a whole by 
analysing the statistical figures of last 14 
years or so, it stated that the study region has 
achieved a remarkable goals attract 
maximum number of tourists. During the 
year 1993, the state registered maximum 
number of domestic tourists i.e. 1, 42, 11,900 
which jumped to the maximum figure of 
tourist’s i.e. 3, 92, 14,721, during 2006 
(Table 4). 

Table 4 : Tourist arrivals in Tamil Nadu during 1993 to 2006 

Year Domestic Growth 
percentage Foreign Growth 

percentage Total Growth 
percentage 

1993 14211900 - 435473 - 14647373 - 
1994 16026000 12.76 498121 14.39 16524121 12.81 
1995 17214000 7.41 585751 17.59 17800751 7.73 
1996 18202700 5.74 613982 4.82 18816682 5.71 
1997 18928044 3.98 636642 3.69 19564686 3.98 
1998 20413193 7.85 636400 -0.04 21049593 7.59 
1999 21136941 3.55 722442 13.52 21859383 3.85 
2000 22981882 8.73 786165 8.82 23768047 8.73 
2001 23812043 3.61 773073 -1.67 24585116 3.44 
2002 24661754 3.57 804641 4.08 25466395 3.58 
2003 27059002 9.72 901504 12.04 27960506 9.79 
2004 30076832 11.15 1058012 17.36 31134844 11.35 
2005 32339478 7.52 1179319 11.47 33518787 7.66 
2006 39214721 21.26 1335661 13.26 40550382 20.98 

Source : Commissioner of tourism, Chennai-2 
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The following given table shows the 
important and major tourist places of Tamil 
Nadu along with their distinctive specialty 
which has been already promoted and 
developed (Table 5). Further, there are 
certain scopes to develop them fully by 
introducing various types of tourism. These 
may also prove potential for future 
generations. These all tourist places are the 
main destinations of tourists which are 
coming from several countries across the 
world including the domestic tourists. 

District-wise (centre-wise) foreign and 
domestic tourist inflow 

The total number of foreign tourist arrival 
was mere 4, 35,473 during 1993 which rose 
to 1, 35,661 in 2006. So, as a whole, the state 
has witnessed the remarkable increase with 
regard to tourist’s arrival in the study region 
and its various districts including tourist 
centres. The district-wise data analysis 
reflects that the Chennai, Mamallapuram, 
Udhagamandalam, Madhurai, Trichy, Kodai 
kanal, Kanchipuram followed by Kanya 
kumari, Thanjavur and Coimbatore were 
noticed the 10 best choice of tourist 
destinations (centres) of foreign tourists in 
the year 2006 (Table 5) 

Similarly, with regard to domestic tourist 
arrivals the state has registered 1,42,11,900 
in the year 1993 which further touched the 
highest figures of during these last 14 years 
and i.e. 3,92,14,721 (392.1 million) during 
2006 (Table 5). However, certain 
fluctuations have also been observed during 

the same period both in case of domestic & 
foreign tourists arrivals. As a whole, an 
appreciable number of tourists including both 
foreign and domestic have also been 
recorded in 2006 and the enthusiastic 
statistical figure of tourist arrival were 
recorded 4, 05, 50,382 (405.5 million) in the 
same year, 2006. The district-wise data 
analysis reflects that the Chennai, Madhurai, 
Thiruvannamalai, Udhagamandalam, Kodai 
kanal, Rameshwaram, Trichy, Trichendur, 
Kanyakumari, and Coimbatore were noticed 
the 10 best choice of tourist destinations 
(centres) of domestic tourists in the year 
2006 (Table 5 and Fig. 1 - Fig. 3).  

Emerging tourist potential centres of 
Tamil Nadu 

The study region is one of the most attractive 
& pertinent states of India having immense 
potential for the development of different 
kinds of tourism. The entire region which is 
geographically very vast, offers a wide range 
of tropical beaches with silver and golden 
sands. The state has not exploited the 
potential of its beaches to the fullest.  

However, there are many unexploited tourist 
places, beaches, historical monuments and 
places, temples, eco-tourism areas, wild-life 
and bird sanctuaries, Botanical and Horti- 
cultural gardens, zoological and national 
parks, lakes, waterfalls including hill stations 
and pilgrimage centers etc which have high 
potential to develop them as further 
destinations for prospective tourism.
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Table 5 : Number of tourist arrivals (centre wise) in Tamil Nadu in 2006 

S.N. Destination Domestic As % to 
Total  

Foreign As % to 
Total  

Total As % 
to 

Total  
1 Chennai 7312540 18.65 564780 42.28 7877320 19.43 
2 Madurai 4000476 10.20 99970 7.48 4100446 10.11 
3 Thiruvannamalai 3789081 9.66 8822 0.66 3797903 9.37 
4 Udhagamandalam 3076519 7.85 108081 8.09 3184600 7.85 
5 Kodaikanal 2980711 7.60 78885 5.91 3059596 7.55 
6 Rameshwaram 2434661 6.21 7849 0.59 2442510 6.02 
7 Thiruchirappalli 1954136 4.98 81639 6.11 2035775 5.02 
8 Trichendur 1791850 4.57 9356 0.70 1801206 4.44 
9 Kanyakumari 1552726 3.96 53861 4.03 1606587 3.96 

10 Coimbatore 1515374 3.86 21341 1.60 1536715 3.79 
11 Kancheepuram 1211945 3.09 63273 4.74 1275218 3.14 
12 Mamallapuram 1142690 2.91 118885 8.90 1261575 3.11 
13 Thanjavur 1066776 2.72 42705 3.20 1109481 2.74 
14 Tiruttani 826806 2.11 13326 1.00 840132 2.07 
15 Kumbakonam 678827 1.73 6920 0.52 685747 1.69 
16 Salem 664666 1.69 1992 0.15 666658 1.64 
17 Courtallam 639683 1.63 3145 0.24 642828 1.59 
18 Velankanni 550432 1.40 7185 0.54 557617 1.38 
19 Nagore 430912 1.10 1598 0.12 432510 1.07 
20 Yercaud 386823 0.99 2124 0.16 388947 0.96 
21 Chidambaram 326890 0.83 11589 0.87 338479 0.83 
22 Palani 278415 0.71 7106 0.53 285521 0.70 
23 Coonoor 270261 0.69 4038 0.30 274299 0.68 
24 Hogenakkal 216175 0.55 1141 0.09 217316 0.54 
25 Elagiri 51058 0.13 8600 0.64 59658 0.15 
26 Mudumalai 39769 0.10 5580 0.42 45349 0.11 
27 Poompuhar 13266 0.03 1050 0.08 14316 0.04 
28 Panchalankurichi 6549 0.02 0 0.00 6549 0.02 
29 Pitchavaram 4704 0.01 820 0.06 5524 0.01 

GRAND TOTAL 39214721 100.00 1335661 100.00 40550382 100.00 

Source : Commissioner of tourism, Chennai-2 
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These centers are those places which may 
prove very fruitful and potential for 
promotion of tourism development. No 
doubt, these places are termed as “lesser 
known places” (Table 6). But keeping in 
mind their potentialities, locations and 
available naturals and rest of the other 

valuable resources including picnic spots, 
historical spots, eco-touristic spots, temples, 
monuments and natural scenic beauty 
followed by splendor and silver beautiful 
beaches, these all may prove very useful to 
gain the good income and may strength the 
existing state economy by attracting more 

Fig. 1 : No. of domestic tourist arrivals in 2006 

 
Fig. 2 : No. of foreign tourist arrivals in 2006 

Fig. 3 : Tourist arrivals in Tamil Nadu (1993-2006) 
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and more foreign and domestic tourists. All 
these places may be developed in such a way 
by introducing different types of prestigious 
schemes, latest launched both by the state 
and the central governments. In the same 
context, it should be also noticed and 
highlighted developing tourism and it’s 
different allied sectors should be the goal of 
the state Govt., so that all parts of the study 
region located at isolated places especially 
potential areas may prove income generating 
centres and the dream of the related areas or 

regions may prove true which seem a far-off 
dream previously. Later on after the 
management of possible tourists resources, 
all such centres could be prove revenue and 
employment oriented areas including to 
provide the livelihood security to the local 
population especially  women and who are 
intensively involved in tourism sector. The 
following are the tourist potential areas with 
respect to tourism which has been termed as 
“Lesser known Places” or “Tourist Potential 
Places”.

Table 6 : Tourist potential places of Tamil Nadu state 

S.No. Districts Potential Tourist Places 

1. Thiruvallur (i)Periyapalayam, (ii) Pulicat 

2. Vellore (i)Yelagiri 

3. Nagapattinam (i)Thirukkadaiyur, (ii)Vedaranyam,  
(iii)Tranquebar, (iv)Thirumanancheri 

4. Pudukottai (i)Sithannavasal 

5. Perambalur (i)Puliancholai 

6. Salem (i)Tharamangalam 

7. Namakkal (i)Kolli Hills 

8. Dharmapuri  (i)Hogenakkal 

9. Erode (i)Bavani Kooduthurai 

10 Coimbatore (i)valparai 

11. Theni (i)Megamalai 

12. Dindigul (i)Sirumalai 

13. Tirunelveli (i)Thiruppudaimaruthur 

14. Kanniyakumari (i)Thiruparappu 

                            Total number of places: 18 
Source :  Dept. of tourism & culture, Govt. of Tamil Nadu, Chennai,  
   National Tourism Policy 2002 of Ministry of Tourism, Govt. of India. 
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To achieve the major objectives and goals of 
the study region various prestigious schemes 
of both the State Govt.  and Central Govt. 
which have already been suggested. Apart 
from them, several relevant schemes of sister 
departments (Dept. of Forest, Dept. of Rural 
Development, Dept. of Water, Dept. of Small 
Scale industries and Dept. of Shipping & 
Ocean Development) have also been 
highlighted in the further part of the 
discussion. Sincere efforts have also been 
done to suggest some of other meaningful 
and important strategies and planning by 
involving local people to ensure their 
resources for the further promotion and 
development of tourist potential places. 
Relevant suggestions have also been made to 
boost understanding of requirement for 
tourism development of the potential areas.  
Kanyakumari 
Meaningful efforts have been also made how 
tourism can be further developed in these 
already highlighted “lesser known places” or 
less established locations. If all these 
potential places may develop as per the 
suggestions and proposed model (Model 1), 
may prove good destinations for millions of 
tourist and generate lot of income and boost 
the local economy of the concerned areas for 
their socio-economic development including 
improving their life style. So, by 
implementing all the relevant schemes, 
programmes, local people, women govt. and 
NGO’s and individual, the state govt. may 
prove very successful to developed all these 
identified places located in different districts 
of the state into developed and progressive 
areas so that tourists may pour in such places 
in maximum number.21 

To know the people-tourists perception 
behaviour, Kanyakumari town has been 
selected for detailed study which is located in 
the southernmost land area of mainland of 
India and it is the smallest district out of 32 
districts of Tamil Nadu. The district has 
derived its name from the tourist town of 
“Kanyakumari” which is located at the 
southernmost tip of Indian peninsular which 
faces the Indian Ocean. The district is well 
known as “The District of Ponds” or “The 
Lands End”. The district has the distinction 
to have the best life in the state and best 
educated district in the Indian state Tamil 
Nadu. It is estimated that around 10,000 
tourists visit Kanyakumari almost every day 
and approximately 5,000 during the off-
season. The most important places to visit 
Kanyakumari are mainly Thiruvalluvar 
Statue, Vivekananda Rock Memorial, 
Kamarajar Manimandapam, Mahatama 
Gandhi Memorial and BAY WATCH (Water 
Theme Amusement Park). The other 
important religious tourist interest centres are 
Suchindrum, Kanyakumari Bagavathiamman 
Temple, St. Xavier Church, Peer Mohammed 
Durha, Maruthuva Malai including some 
other tourist attractions spots around 
Kanyakumari namely Udayagiri Fort, Mathur 
Hanging Bridge, Padmanabhapuram Palace, 
Pechiparai Dam, Tirparappu Waterfalls and 
Vattakottai (Circular Fort). Large numbers of 
tourists have been visited to Kanyakumari 
during 1998 to 2007 and the figures are very 
much impressive and achieved the highest 
point both in case of domestic and foreign 
tourists (Table 7).  
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Table 7: Tourist arrival in Kanyakumari from 1998 to 2007 

Year Domestic Growth 
percentage Foreign Growth 

percentage Total Growth 
percentage 

1998 -   -   1515758 - 
1999 -   -   1369763 -9.63 
2000 -   -   1552885 13.37 
2001 -   -   1787221 15.09 
2002 -   -   1561931 -12.61 
2003 1627974 - 5816 - 1633790 4.60 
2004 1506974 -7.43 7843 34.85 1514817 -7.28 
2005 981497 -34.87 21353 172.26 1002850 -33.80 
2006 1507988 53.64 40914 91.61 1548902 54.45 
2007 1956873 29.77 33481 -18.17 1990354 28.50 

Source : Dept. of Tourism, (Tourist office), Govt. of Tamil Nadu, Kanyakumari; India 
On the basis of personal survey, it has found 
that maximum numbers of people are staying 
in the Kanyakumari are Hindu (43.3 %) and 
Christian (43.3%) followed by Muslim (8%) 
and others 5.3 per cent. It has also been 
observed that in case of occupational 
structure, business people percentage is 
higher in comparison to doctors, engineers, 
teachers and 8 % businessmen are found 
followed by teachers i.e. 6.6 %, engineers i.e. 
2.66 %, and doctors merely 1.36 %, rest of 
the people around 36.6 % are engaged in 
several other occupation. While in case of 
annual income of people, relatively good 
results have been analyzed about 26% of the 
total number of the respondents that their 
income is more than Rs. 30,000 per month. 
Similarly, on the basis of people’s 
perception, the size of family members was 
noticed 1-5 members of about 81.33 %.  
The another landmark result which has been 
observed and analysed by the primary data is 
that level of education is very high in 

Kanyakumari district and the percentage of 
graduates was noticed very high i.e. 41.3 % 
followed by Post-graduates 15.3% (Table 8). 
Appreciable and enthusiastic results have 
also been observed and analyzed with respect 
to Inflow of domestic tourists. It was the 
people perception that maximum domestic 
tourist’s arrival is from West Bengal and 
42.6 % tourists are coming to Kanyakumari 
town followed by 35.3 % from Tamil; 16% 
from North India and 12% from 
neighborhood state Karnataka (Table 8). 
While in case of inflow of foreign tourists, 
maximum come from the European countries 
(11.33%) mainly from U.K. (45.33%), 
France (3.33%), Germany (2%), followed by 
other countries like Australia (2.66%) and 
U.S.A. (4%). It was the general and common 
perception of the people that the rate of 
crime has increased slightly due to arrivals of 
maximum tourists as well as some of the 
social evils are also increasing day by day in 
the Kanyakumari a renowned historic tourist  
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place. Simultaneously, environmental 
degradation is also taking place due to 
various factors and it is mainly because of 
increasing number of tourists (65%) as per 
the respondents followed by rise in number 
of vehicles (59%), Rise in number of 
constructional activities (41%) including rise 
in local people (29%) and rise in Hotels, 
restaurants etc (27%). It has also been found 
that the tourists who are visiting to 
Kanyakumari, the main reason of arrival is to 
see confluence of three seas (Indian Ocean, 
Bay of Bengal and Arabian sea) and their 
percentage is recorded highest (112.5 %) 
followed by those who wants to visit and see 
religious centres (27%), for pilgrimage or 
religion purpose 18% including to see the 
southernmost tip of India 9% only. With 
regard to their choice of best season to visit 
Kanyakumari is December and January, the 
tourist most favorable months have been 
observed as per the data analysis.  

The positive and good impact of tourism was 
observed on local people. As per the majority 
of peoples, the impact of tourism on other 
phenomena like drinking water is not so 
good. Similar trends have also been noticed 
in case of livestock, population and air 
quality. But good impacts have been 
observed of tourists on the income of local 
people. So that, in coming years all these 
following places may come parallel to rest of 
the major and important tourist destinations 
of the study region which have already been 
discussed above. 

Suggestions for promoting and developing 
tourists potential areas of Tamil Nadu 
In the light of the above discussed facts and 
figures regarding the tourism promotion and 
its future fruitful improvement especially the 

tourists potential areas, the present study has 
made the following relevant suggestions:- 
1.  In order to promote and develop the 

tourism in the new potential places, the 
state govt. should give the priority to 
create and provide the infrastructure as 
well as basic amenities at all such places 
according to the urgent needs and 
requirement of tourists. 

2.  Good hotels, restaurants and guest 
houses should also be constructed at all 
such potential places by providing all 
sort of facilities like electricity, drinking 
water, air conditioners, fridge, television, 
internet, computers and other important 
items and equipments to update the 
tourist with all the latest information’s 
regarding the tourist places. 

3. Priority should be given in order to 
provide the better transport facilities with 
good frequency including lodging, 
boarding and accommodation with 
reasonable rates. Apart from it trained 
guides should be appointed at tourist 
places for projecting the best image of 
the country by providing the actual 
information of the tourist destinations 
and caring for the safety of tourists 
including to ensure their pleasant stay. 

4.  Apart from these selected and identified 
18 tourists’ potential places focus should 
also be given on the other tourist 
destinations which are attracting large 
numbers of domestic and foreign 
tourists. 

5.   To make more prosperous and developed 
such areas, the state govt. with the help 
of central govt. various types of tourisms 
should be established like to construct 
amusement parks, golf course, rope car 
and boat houses, keeping in mind, the 
geographical, socio-economic and 
environmental conditions of these tourist 
places.
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Hindu Muslims Chritian Other Male Female Doctors Engineers Teachers Business 
Men

Other <10,000 11000 -
20000

21000- 
30000

*65 12 65 8 93 54 2 4 10 12 55 35 17 21

**43.3 8.0 43.3 5.3 62 36 1.33 2.66 6.6 8.0 36.6 23.33 11.33 14..0

1.-5 6.-10 11.-Above 8th 10th 12th U.G. P.G. Ph.D. Others European 
Counties U.K. France Germany Australia U.S.A

*122 14 2 2 12 15 62 23 6 32 17 68 5 3 4 6

**81.33 9.3 1.3 1.3 8..0 10 41.3 15.3 4 21.3 11.33 45.33 3.33 2.0 2.66 4.0

North 
India Delhi West Bengal Uttar 

Pradesh
Andhra 
Pradesh Tamilnadu Karnatka Others

*24 0.1 64 0.2 0.3 53 18 4
**16.0 0.66 42.6 1.33 2.0 35.3 12..0 6

Jan. Feb. March April May June July August Sept. October Nov. Dec. Good Bad Nothing Others
*74 17 4 6 7 5 0 0 1 3 10 78 121 15 10 3

**111 26 6 9 11 8 0 0 2 5 15 117 182 23 15 5

Water Air Population Livestock Others Air Quality Noise Increase Decrease Same No 
Change

Income 
Increase 

Sale of 
Products No Benefit

*69 32 51 5 5 26 30 27 58 20 11 95 3 19
**104 48 77 8 8 39 45 41 87 30 17 143 5 29

Increase 
No. of 
tourists

Rise in 
No.of 

vehicles

Rise in No. of 
Restaurants, 
Hotels  etc.

Rise in 
No. of 
local 

People

Rise in No. of 
constructing 

Activities

Increase 
(Business)

Decrease 
(No) Increase Decrease Increase Decrease 15-25 26-35 36-45 46-55 > 56

*43 39 18 19 25 120 18 93 35 96 35 75 36 30 11 5
**65 59 27 29 41 180 27 140 53 144 53 113 54 45 17 8

Source : Personal Survey 2008.
* No. of respondents ** As percentage to total respondents i.e. 150

Social Evils 

117

Causes of Environmental Degradation 
Impact on  Income of 

locals  

Tourist most Favourate Months( seasons)  Impact of Tourism on local People

Age Group (In Years)

Impact of Tourism on Population, 
livestock & on Envionment Impact of Tourism on Sanitary Facilities

Impact of Tourism on availability of water 
in the Town

Benefit from Tourism to local 
People

Drinking Water

78

Rate of Crime

18 112.5 27 9
12 75 18 6

Flow of Domestic Tourists (Statewise) Reason to visit Maximum Tourists to Kanyakumari

 For Pilgrimage 
Purpose

Confluence of seas (3) 
&  to See Natural 

Beauty and Sun Rise & 
Sun Set

To Visit and see 
Religions Centres

To See the southern 
most Tip  of India

More than 30000

39

26.0

Size of Family Members Level of Education Flow of Foreign Tourists (Countrywise)

Status of Religion Sex Ratio Occupation Structure Annual Income (In Rs.)   Journal of E
nvironm

ental R
esearch A

nd D
evelopm

ent          V
ol. 5 N

o. 2, O
crober-D

ecem
ber 

2010 479 

 
Table 8 : Analysis of people’s tourist perceptions behavior 
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6.  The Govt. of India and the concerned 
States Govt. Should provide the 
maximum additional funds to improve 
the road connectivity mainly in and 
around tourist places of importance like 
National Highways and Airport to 
heritage sites and important tourist 
places. In this connection the role of 
Tamil Nadu State Government is very 
much appreciable and the Government is 
providing all sorts of facilities in order to 
strengthen the road connectivity in and 
around such places.  

7. To develop and promote tourism in 
various parts of country, particularly in 
the tourist’s potential areas of the 
country, ministry of tourism has 
identified 128 villages for rural tourism 
and 22 mega destinations were chosen 
for holistic development. Special Grants 
should be allocated for the development 
of tourist places and to develop new 
tourist destinations. 

8.  Alliances and mutual co-operation 
agreement should be done with our 
neighboring countries for the joint 
promotion of beaches, especially in 
collaboration with Maldives and Sri 
Lanka. 

9. For the promotion of tourism in Abroad / 
Overseas more emphasis should be given 
to the publicity through media, leading 
print publications, T.V. Channels, 
Information Technology and Internet to 
popularize world heritage sites including 
tourist centres of India including Tamil 
Nadu. 

10. A series of publicity campaigns should 
be launched like “Incredible India”, 
“Atithi Devo Bhavah” to boost domestic 
and foreign travel and special attention 
should be given on publicity and 
hospitality. The department of Tourism, 
Govt. of Tamil Nadu has also launched 

tourist friendly campaigns like 
“Virunthinar Potruthaum, Virunthinar 
Potruthaum” to attract more and more 
tourists. 

11. A joint Endeavour should be undertaken 
to promote tourism in Tamil Nadu 
particularly in remote areas which are 
identified tourist potential places to boost 
the local economy. 

12. There should be active participation of 
local communities including women’s 
and village leaders and all those who are 
actively involved in the tourism 
occupation and its related activities.  

13.  The Government has introduced special 
schemes such as “Bed and Break-fast 
(Home stay) scheme” and similar types 
of more schemes should be introduced in 
order to promote tourism. 

14. Visa on arrival: Such type of facility 
should be provided to those countries 
from where maximum tourist comes to 
India to earn more foreign exchange. The 
same facilities are given by one of the 
leading tourist country that is Thailand 
and it is applicable to around 140 
countries.  

15. Visa requirements should be abolished in 
order to promote tourism in India 
particularly to main source of markets 
such as U.S.A, European Union and 
Japan and also from some other countries 
with MOU. Recently such facilities have 
been provided by Mauritius to the Indian 
citizens for tourist promotion. 

CONCLUSION 
Tamil Nadu, especially its coastal areas are 
unique and priceless treasure of India with 
tourism point of view. The rich and vast 
nature wealth like flora, fauna and water 
resources almost available in the lakes and 
beaches from this region must be carefully 
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protected and preserved so that tourism 
potential of the region may be harnessed and 
tapped properly and its associated activities 
may also be developed on large scale in 
order to provide the livelihood security to 
local people residing in these areas and to 
boost the local economy. With regard to 
tourism development, the state has assumed 
the high status in order to attract the 
maximum tourists and large number of 
tourism development activities is rapidly 
taking place because of the strategic location 
of its tourist destinations.  

The study region has been significantly 
successful in its tourism efforts in creating a 
key platform for both domestic and 
international traffic. The entire region has 
vast untapped potential in tourist and its 
allied sectors and there is a lot of scope for 
its future development and promotion. If all 
the existing tourism resources of the study 
region are fully explored and tapped 
carefully with active community 
participation, then the  problems which the 
country is facing  presently may be solved up 
to some extent for instance, poverty, 
unemployment, regional imbalances 
followed by industrial recession. 
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